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Technigues

- Preliminary Technigques
- Attracting More Qualified Viewers




Preliminary Techniques

The 4 Rules

1. Know your customers.
2. Know your message.

3. Know your competition.
4. Know your goal.




Attracting More Qualified'\Viewers:
Creating Traffic

-l t0s easi er to sel
someone who Is receptive to buying It.
BWho Is your most receptive demographic

group?

- Internet marketing gives you the ability tc
narrowly focus your advertising.

. Study your successful competition. Copy
what they are doing, then do It better.




Search-Engine Optimization &
Organic-Search/Engine Ranking

- SEO Is useful for making a web site mor
visible on search engine result lists
specific keywords .

. SEQO can take several months to take ful
effect. (




The Importance-of
High Search Engine Rankings

- Position / Click Through Rate
Blst Position: 49%
B2nd Position: 13%
B3rd Position: 10%

B4th Position: 5%
B5th Position: 5%
B6th Position: 4%
B7th Position: 2%
B8th Position: 3%
BIth Position: 2%

B10th Position: 3%



http://www.google.com/

. Search engines will rank a web site with
more expert content above an otherwise
equal site with less expert content.

- Text : ~AQs, Articl e
. Rich Media: podcasts, videos,

. 200400 words per article or page
- Use important keywords



