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Part 3

. Converting Viewers Into Customers
- Web Site Analytics

- How To Analyze An Internet Marketing
Problem & Solve It

- What Not To Do
. Resources
. Closing




Converting Viewers

-What 0s the point o
your web site 1 f vy
Into customers?

. Conversion rate = percentage of viewers
who become customers

BNumber of people who become customers /
number of people who access your web site

. What Is a normal conversion rate?
Blt depends. 2% =1/ 50)




4 Rules Of Converting Viewers
Into Customers

1. You must be clear about who you are &
what you have to offer

2. You must connect with the viewer In the
first 3-8 seconds

BSurfing the web is much like flipping pages Ir
magazine

BThe viewer is looking for something and will
make a decision about staying on your site ir
3-8 seconds




4 Rules Of Converting Viewers
Into Customers

3. You must convey a persuasive value
proposition
BEXxplain quickly & clearly why the viewer shou
obuydé from you.
4. You must make it easy for viewers to
become customers

Blf you want people to buy a product, make it
easy for them to buy.

BHow many clicks does it take to buy?
Bls the buy button prominent?




5 Stepsdo Building AWeb Site

1. Review your: Demographics, message,
competition, goals
2. Layout the structure of your web site

BCreate a structure that is focused on making
It easy for viewers to buy

BCreate a structure that is a logical and
Intuitive

BCreate a structure that is easy to navigate




5 Stepsdo Building AWeb Site

3. Layout each page

BCreate layout of each page considering the
visual flow of the page and placing informatic
& actions on that flow

4. Select a color palette for the site

BThe color palette should be appropriate for
your demographic & convey your message

BLess IS more




5 Stepsdo Building AWeb Site

5. Choose your words & images

BThe words & images should be appropriate
for your demographic & convey your messag

e




- Images

BUse good quality pictures
Blurry pictures look amateurish

BHappy faces are very powerful

BObserve copyright laws

BCrop & border pictures

BUse image descriptions (Alt tags)

BStock photo services: istock & dreamstime

. Using videol-2 minutes Is optimal
BConnect w/ viewers & convey your key ideas




